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Cosmovision 2024-2029: heading for longevity [ [J &

On the occasion of the Cosmoprof Bologna trade show (March 21-24, 2024), Beautystreams presented

B COSMETICOBS
its beauty predictions for the next five years. According to the agency, brands need to appeal to all
consumers... not just the younger ones!
————
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“In a changing landscape where the median age is set to rise in many regions, it's becoming crucial to engage L

people throughout their lives, rather than focusing exclusively on the youngest,” explains Beautystreams. “With L B

life expectancy increasing, the definition of beauty is evolving in parallel. This transformation has profound F 8

consequences for our industry. There is a remarkable opportunity to offer solutions adapted to the different / R ]

needs of multiple generations.” -
Beautystreams sought to illustrate how brands could embrace this trend in the main categories of the cosmetics sector. The aim is to inspire  Hi et ot
professionals and help them better understand the need to address the whole consumer. The diktat of age really is a thing of the past.
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“Rather than focusing solely on sometimes unrealistic anti-aging claims, brands have the opportunity to respond to the evolving needs that accompany the % The French are increasingly sensitive to
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Tuesday, May 7, 2024
When beauty rhymes with
simplicity @

The cosmetics industry is renowned
for marketing beauty dreams. But
some consumers don’t want to
fantasize, and are more sensitive to
a more pragmatic...

BEAUTY AND WELLBEING
TRENDS: 2024 AND BEYOND
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Wednesday, February 28, 2024
Wellness, social networks and
artificial intelligence: the
beauty pillars of 2024 @
According to forecasting firm Kline,
certain major trends are confirmed
this year. According to the agency,
consumers are looking for ever more
holist...
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Sleeping Beauty... and her skin
care!

A good night's sleep contributes to
healthy skin. So more and more
brands are entering the “beauty

sleep” segment, offering specific
products to be ap...
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Where do young graduates
want to work? @

For the eleventh year running,
Epoka, Occurence and IFOP have
published their “Top companies
preferred by students and recent
graduates” list. Its aim...
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French people's Favorite
retailers @

Which franchises do consumers like
to visit? To answer this question, the
Institut de la Qualité and Le Figaro
have compiled a list of the French’s
fa...
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How big is the French
cosmetics industry? @

To mark the 30th anniversary of
Cosmetic Valley, the
competitiveness cluster has teamed
up with Asterés to map the impact
of the beauty industry on th...
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Cosmovision 2024-2029:
heading for longevity @
On the occasion of the Cosmoprof
Bologna trade show (March 21-
24,2024), Beautystreams presented

its beauty predictions for the next
five years. Accor...
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Trend: the absolute quest for
well-being @
Feeling at ease in body and mind is
no longer just a wish, but a life goal.
The latest study by McKinsey shows
that this concept is gaining ground
in...
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CosmeticOBS : 1st independent portal dedicated to
cosmetics since 2008.

CosmeticOBS-The Cosmetics Observatory is the
leading source of information for the cosmetics
sector. European and international regulations,
market trends, ingredient news, new products,
reports from congresses and trade fairs:
CosmeticOBS offers professional cosmetic
monitoring updated in real time, on a daily basis.

BASICS

* Dossiers

« Cosmetics glossary

+ Advising consumers

* Portraits

* The language of labels
+ Around babies

PACK

* News

+ Ecoresponsability
« Innovation

ALL ARTICLES

CosmeticOBS: News. Expertise. Monitoring.
Information. Advice. Independence.

Copyright 2008-2022

Tuesday, March 19, 2024

Beauty's performance in 2024
(]

At its traditional Beauty Business
event (held in Paris on

March 1, 2024), the CEW France gave

the floor to Circana (Formerly NPD
and IRI) to unveil t...
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The boom in cosmetics for
aesthetic procedures @
According to the American Society
of Plastic Surgeons, more
than 26.2 million non-invasive
cosmetic procedures were
performed in the United States in ...
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Wednesday, March 6, 2024
Cosmetics: e-commerce
results and players in 2023 @
On March 1 in Paris, the CEW France
organized its “Beauty Business”, a
meeting where leading forecasting
firms get together to present the
figures for...
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Beauty: a foretaste of trends
in 2025 ©
The year has barely begun, and
already the forecasting firms are
looking to the future. Trend agency
Nelly Rodi has published its
BeautyLab autumn-win...
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