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in-cosmetics Asia 2025 x C{7|0|SE|AIO|AA =X 7|10-QlE{HE A|2|=

[HZHO]FEIAO[RIA] REAEEX
(BEAUTYSTREAMS)= 100% HE[AH2]of EstEl HE]
M Mg OIHE|FA ZaECE, 2IZ2E R&D, O
g REVIX| FF8 HEte| METIE /5t B+ nlEL
o/t ‘m2/0]Y ZeHZ(Premium Platform)’= Eaff Of
Q Ih0|ELl= EZIE 2|ZE, 0)Z(forecasts), GO/
Ef Y= (data banks)& XS5, 017[0ll= 72O/ ME
o/o|x| 2fo[EE{2[(image library), 22 & H|Z CJo/E]
H|O/A (ingredient & product banks), 241 O/CJ0{ 2

L|E{2(social media monitoring) S0 Z&t=/0{ QIC}

=

04 1 27|(Michele Superchi) RE|AERIX 22 HALE

LE5H 'H[AZ T AH[A(Bespoke Service)’E ol S22 &EZ7f HERF 942 1:1 Z14E/(one-on-one

consultancy)S H|Z5101, S0 R&D X2t MIZ If2t AEZ|ZHZ] AH|X} OIALO|EZ X|RISHTF

04 5 Z7|(Michele Superchi) RE[AEEIX S22 BAZE Q& 118 62(5) QF 2A[~2A] 452, Ef= 8=
O Y2l= oI-TALIEIA OfAIOKin-cosmetics Asia)Sl Marketing Trends TheatreOfA{ ‘The Future of Beauty:

2026 Trends Across Skincare, Haircare, Colour & Wellness’E +=X|=Z SfZ S}

Ofoff &A1, CIAH|O[RE[AFO[AAE OfE FH|0) Chet O/ +H 27| BAIE S| 7|22 EHEo = £ T43HH.

HE| 8Alg 0|11 22 88 EC


https://www.thekbs.co.kr/
https://www.thekbs.co.kr/news/articleList.html?sc_section_code=S1N10

p A7|L|EF0| = FE|(Skinified Beauty) = HE|= O[X| ‘T2 S&(skin-first)e| 2HEO = T H Q|| RJ[Ct.
‘AF|LZ|AH[O| M(Skinification) 2 ME|RE| WENX] 2= FE| FHH 12| S m|§ 21Ze| ZFHo|M HiZtE =
E2|AEl(holistic) §Z22E, &f|0f-H|Y-H0|2Y S 7IE|n2| 7t BAE o= UL 0|2t =0 A71AH|0f
= A= 242X 0= Zi(sensory payoff)E H|Ssh= H0|3 S| E4E RXt&st QUCt 0[of 2l S&et
‘“M-0]Z|F|0|M(Sun-ification) EHIEE Xto|M XIEHSPF) 7|52 H0| 3R, AZIA|0], X0 HIY HETKX]

AAAEA Sefsh, B=of B 80| Y& REl £0f s0iLi= SE5 E0EL.

» ZEX|H|E| ALO|21A(Longevity Science) = XA 2|SH(regenerative medicine)zt EX|H|E|(E4) ¢1320]
M FZS ol EHESR IR 3= oY S| M2e= Lot /UL S =22 WHAE na2{st 0|2
ZE|2E FI| S| F= AHO7HX|, FE[= O|H| =4 & E(topicals), O|L{FE|(ingestibles), 2t0|ZAEIY
7H (lifestyle interventions)S O}RE2= S=&(proactive)-0|2 & (preventive)-s| 2=l (regenerative)
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p HALEE0|H|0|M(Personalisation) = ‘¥ AIO|= Tl Z(one-size-fits-all) EAIO| A BIO|LE, =HU-M|2
gl=l(hyper-targeted, micro-segmented) MO 29| M3t0| 7}&51E| D QJIC}H BIAXK E 5|0 (textured

hair), 212tA Z=1|(sensitive scalps), 22 H|2|0| .= ZX(perimenopause, HZ M%) I|¥ S J|HXQI L|=
ol chest7| QIsl, 7H215HPersonalisation)= CHFSH AH|X} ZITto| M|2USH Q2 EZA|F|

M2 ME Z3(new growth driver)22 A5t QUL
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Zx = §|2|E|X|(Cultural Heritage) = X|249| HE| ME(rituals), Xl A= AXl(indigenous
botanicals), €H(&) 2&}, 2|1 X| X|] X|&](regional healing practices) S0| Z22H Aol M2 &

Moz 245t UL} Ol O 2 28HA MetE AARICL & 23 X3 (pride), Lt (diversity), T1E
H(authenticity)2 Z&3l= EMELZ M| FE|, 22|11 X[ FH|ES MAE Sl K0 XIAAE A =07

L= = YOlCt.

pEH|IFI=2X] & Z2|A|H HE|(Technology & Precision Beauty) = €|0{2{2 E2l7{(wearable tracker)
HE MM 23 X|s(generative Al)0|| O|27|77HX], CFFSH ZITH(diagnostics) 2 CIX|& =71S0]| 2fsHA 0|
11 H|0|E| 7[2H(data-driven)?l 7HQI StE3 FE|E 7ts5H| st QJUCH AH|Xb= OX| AA[ZH(real-time)2

2 Ipilel RE| FEIS 2LIE{Z(monitor)- 01I§(predlct) Z| X3k (optimize) & 4= U7 =} 20, 0|28t S &

o HE| MAHE HLCF Sx|A (holistic)0| 12 Al X (health-driven)0|0q 7|& 88 (tech-enabled) dtsf
O=Z 0|E1 RJCt
HE| EREL| XIgt7} 7P 2 M- ol 7| A -4 A s A o] Ubsk

K& 75 (Sustainability)2 MY 7igte| siAl =202 Xt2| £ QUL & E=(water scarcity)df 7|
gh(climate pressures)o]| CHgt CHE 2 2, 11X|(solid), L} (powder), MA|(tablet), =3 (concentrate),
EMHE(rinse-free) & XF({EK)- 12 ZOO 29| Melt0| 7t&SHE[1 QICE Ol2{st X|ZE=2 OI0| A==

gH(micro-encapsulation) 7|1t MM 25t Ll M ME(biotech-derived actives)2| X[ E B0}, X|&7}
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S0} s Ms(performance)7HX| EXESHCE EESH HEO| RUIX|L| 01— A £ (bioengineered ingredients)2

[

‘HA(natural)’e| ZHES MEA Aelsta ULt Ol= =ot et sl XS 7tsSHpure, safe,
reproducible) 2Xt£ 2HS0{, M X1I0f| CHSH HEIS E0|= SA|0| AIE 25 (efficacy)2 SMA|I7|= &

o2 LrHsta Aot

EM(Transparency)2 O|H| HE| 10| aliAl 71x| 7} £|QIC} m|E apsbA X|Al(skin science knowledge)
1 M2 o|ai&(ingredient literacy)S 7}xl ‘A7IEl2 =2 (Skintellectual) AH|XIS S 27{(evidence)2t £
HM(transparency)=2 QSICE 71, ASEl S5 (verified claims), &4 A|€(clinical testing), 2921 1=

(certifications)S Edll ‘28| Y Al(claim washing, 271 Sl F&)'E Qlofj1, LIO7} /& =X (sourcing)-
EbA HiXt=E(carbon footprint)-H|7| X|&l(end-of-life instructions) S2 &2 QR ZE 7|dte| C|X|EH FH

(digital traceability)Z7tX| Z|CHst2 Q/CL

I 7| & (packaging) AA| Etdt 7|0 M X|&7tsMHE ASi6H= 071 A|(sustainability enabler) 2 Zl3}st1
AL} etd(circularity) 2t 21X|0] Md(regeneration)2 M22 22 7|F0| =2, Ol= © MAXH2
2 ZstE|E ol 25t SeHAlE| D QICh MEE THS(recyclable), E|H|E 7Hs(compostable), AME 7Hs
(reusable) TH7|E2 O|H| 7|=20]| =|QICt HHEES L EtA HEXI= ZIH(carbon disclosure)d|A] QR ZE 7|

gF ORI =8 (digital traceability)7HX|, MZ2| & 2rgo| FHYS Lixlalsh= gefez Lokt R{Ct

LS OIZX| S (AN HE| A S AIo] Al Z&(transformative force) 22 HAGHT QUL Al AAXY gt
=(ingredient discovery), A& 7§ (formulation), 7H2ISt =S personalisation)E X| &5, A1 7HE!
(R&D) 7|ZtE thFot AH|XF 70| HA|ZIQE folsh= o4lE 715617 5t QUL Al= R&D AO|IZS
St AH|XL|ZE HAZE 22N, FE| LHH0l|M IfetX 3 (scientific tool)O|X SA|0 35
t X X}(co-creator)2 At2| £O}7t1 QJC
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et=, €=, Eif= 32|10 OfA[OF RE| AlE

OtAlOFe] Zf REIA[E2 XMOITte| A[Zt22 RE|S MF2lst ULt e=2 0{Ts| RE| Lol Sils M
(innovation driver)st1l QICt K-HE|(K-Beauty), A7|L|IL|#H|0|M(Skinification), & I|&(Glass Skin) &
ElNt 22 EACE M MAZ SHA|F|0, CHEHSH BIARX QI M2 ME, 12|17 C|X|Y HAE Mek(digital-
first strategies) 22 Fef=lE Zatotn Qltt. 210l EMES Sot MNE 28, HS(TikTok)- A AEt
(Instagram)-2f0|=2F{M A (livestream shopping)S &&%t ‘HIO|Z DT, IEFRM HEIE S 5
ZtxQl 22 &HH(global reach)0| 3 MOICt £[Z0l|i= Ol2{8t CIX|™ F&Fzo] A= M2 (physical
presence)Z 2|0, RE2 50| MHo|| K-FE[ ZE|EHESD Z2 Y AE0](flagship stores)7t ALt

2t QESHHAM FF A& (mainstream)0f| 21 5| Xt2| &1 QJLCE.



U= (Japan)2 st} ol 22| ZSH(science meets artistry)0f] =EE F10 QICH A=l FEI(ritual)2t M|

O|(refinement)2| 23}0f| 2| E & J-HE|(J-Beauty)= O|L|ZH2|Z(minimalism), 0|2 (prevention), A|Zt

0| £&{El REl(time-honoured routines)g HIO|QH| I =ZX|(biotech)Z D=3kt M2 F[EICh O Y&
22 XESHX|TF X|&X0|0f, | 242 (skin health), o|2t(anti-aging prevention), SHM|H|E|(longevity), &

M| ZA42| O|(quiet luxury)ofl Cist 2 2H HES Mot QUCH ESH MFE|D QXS & (eronomic)O|

=
7
MM X|&7tsdS 1edh 7 |F ClRile =z H MiAof] deks ofx|2 lct.

El=(Thailand)2 X|219| &to|M = 4AIX|(creativity hub)O|X} A4t 7™ (production powerhouse) @ 2 E4f

St QUCH ELSH ME CHFM(biodiversity)tt ALol| A FZS Hh2 2lL|A ME(spa-inspired wellness

traditions)2 Z2&lot0{, ME FEI0f|A FZ2 22 XY@t Z 0 (ritual-based formulations and formats)2
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Z X (pop culture), 22| SN, I._l’g*o*ﬂf Xt7| 23 (self-expression)2 &

A= ZMICH(Gen 2)0f|AH| E35| 2ZE|= Zo|X™-AE A8 HE|(creativity & experiential beauty)Q| 51€
2 Xf2| 1 YUt SAIO EFZ2 ORAIOf} A7 HPHES D& 95t 22 £70| OEM-ODM At 7
(contract manufacturing hub) 22 tit=7| A%tst1 QICt.

WLt} ZajEe XM HE| EHEAEL}?

HIELTH Z2|Ee 2 AISOR BAHE IS XILID UCk HIEWS W2 MFsHs S5 (midde
class), C|X|E st HHS(digitally savvy youth), 2|1 g% S Xt= RE| BHER Ql5l, =X
(inclusive)O|MA| G2X(aspirational)O|X[TF 22| X0l 71ACH(affordable)2| FE| 2RIET} H&517|0f| Of
2 H|26 A|ZO 2 WILEICE EEst ATSHA|XE QIZEE Z5x 1 10, SLoF 2 22 J7|UE0)|AH d™H

ZE[E2 Mx SHEE, e, §01710{0] tiet =2 AH[AF =28, 0| sfiel= &HitA|7|= ClotA et
_I HE

7z Z2|zol)o| Psko = Qlsf, HE|Z Alalst= &7 |&t 23Hbeauty-loving culture)7t &
ME|H QAL HZUN|S2 =HEl Q1= (skilled workforce)f & =01 Q1= 2} (expanding infrastructure)

E HIEOZ, H (export-ready) At HHEO = HiXeh 4
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SHOtA|OF AHIXFE2 gh2| & 714 (affordability) 2t QAU AH|(aspiration) A0S #HE £
2 7HgH|(value-driven)E SA[otHA L, T2 7}
Z

s
s= 28t ol0|22| = &i|Ef(hybrid benefits)2 Eal| A|ZHat CHAIE Hefst= ME0| =2 7HX|E

_

— — —4

of 7HAdol Mo =2|ojd BdS Aetrt Lot 01 7|

Ct.

AN

HH™ O B2 AH[XIS0| HEIE S2|AE! 2lL|A(holistic wellness)2| ZtMO|A HiZtE 1 QIond, 44

(health)-242¥(nutrition)- A AIX 2l8](emotional well-being)z} 2= HE|0f| CHSH ZHAIO| X[ UL}



23t HAM|A(cultural identity) EE8F S8 AetS STt X|4e| ME 1} 0O|H O] A (beauty ideals)2 BHA

rol

FRIZO CHEE =27t ZSIT.

LSt CIX|E Meto| AH[XIe| M|E ATt 10f 2HAlZ 22X O 2 HHL D QIO AM HOA, 2j0|E AEZ|
al, O|HHA MENAI7F HE| H|Z2| &74(discovery), T 7 evaluation), L0 (purchase) 2} S FE5t1

Ct.
OfA[OL ZIE B ESt S 2 S HZEALS fIsh Aot

OFA|OF AJZH0|| RIS6H= HEll == QdtsH(generalise) 7t OF-l 3 X|5}H(localise)7t Q5101 OFA|OF= TH A|

b M S (rituals)-0/& O|At(beauty ideals)0| 2&st= "2XI0|3 Y A& (mosaic of

cultures)'O|C} I2tAM F7PEE CHE 2 F Y A(local nuances)E H&H5| Olalistd, S1X| FES A

(retailers)- Q1 Z 221 M(influencers)- M| Z= A manufacturers)2t2| TtELHM S ASsH AE|(trust)2t S ZICH

(relevance)S 24| &tHsH= 70| ZQ35IC} EEot A2t Q= AER|ElZl(aspirational storytelling)} €2|
X

X 72 (affordability) A0l AEHE &= A

ZO| OfL|2}, Chet 2
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=28 AZ2Z Lot = OFA|OF HIZ A= AME| 259

!

20| 2KX| A &4(compliance with

international regulations), M|3X} @1&(third-party certifications), X|&7+sAd(sustainability) 2} HHO| 2E|
3 A2K(biotech capabilities)oll CHEt EXt0]| ULCE 7124 ZAHMHOIOZ = O 0|4 SE5HX| LTt HEYUNIE

2 AZE S £ (speed-to-market), E&XM(efficiency), 84l(innovation), 12|10 XA} &l[2|E|X] AEE|

(heritage stories)E T O 2 26l X|QsH 22 A[X0||A| XSSl Of SHTt.,

MlOjL} A5t

0|4 £0|27|, HE|JAERIX 28 HAEE aura3@thekbs.co.kr

XZHXF © THE K BEAUTY SCIENCE RCHMR 2 xfHf= 2X|


https://www.in-cosmetics.com/asia/en-gb/conference-sessions/sessions-details.4556.249276.the-future-of-beauty-2026-trends-across-skincare-haircare-colour%E2%80%94wellness.html

