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Beautystreams launched Beautynexos, a B2B digital hub designed to

connect companies, brands and suppliers across global markets through a

unified directory and built-in translation tools. The platform debuted on

April 29, 2026, following a preview at in-cosmetics Global, and aims to

reduce fragmentation in access to product, ingredient and market

information.

Beautynexos combines product and ingredient libraries, trend intelligence,

a trade show calendar and a global directory, and was introduced as the

third pillar alongside Beautystreams and the Openstreams Foundation.

Launch partners include Art Cosmetics as a Gold Founding Member,

multiple Silver Founding Members and collaborations with trade shows and

national beauty associations.
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For beauty professionals, Beautynexos offers a centralised gateway for 

discovery and collaboration that can accelerate market entry and cross-

border partnerships, reflecting a broader shift toward neutral, industry-wide 

digital infrastructure.

Trend Themes

Unified Global Directory — A Unified Global Directory creates possibilities

for cross-border sourcing marketplaces that compress traditional

distributor layers and centralize supplier discovery.

Built-in Multilingual Tools — Built-In Multilingual Tools lower language

barriers and enable near-seamless international collaboration models that

challenge localized sales and support structures.

Neutral Industry Infrastructure — Neutral Industry Infrastructure fosters

shared data standards and interoperable services that can displace

proprietary silos and establish platform-based ecosystems

Industry Implications

Cosmetic Ingredient Suppliers — Ingredient Suppliers face distributed

demand signals and metadata requirements that could drive platform-

mediated direct-to-manufacturer relationships, bypassing traditional

agents.

Beauty Tech Platforms — Beauty Tech Platforms encounter opportunities

to integrate trend intelligence and commerce functions into single

ecosystems that may render single-purpose tools obsolete.

Trade Shows and Events — Trade Shows And Events experience

virtualization pressures as centralized digital hubs replicate discovery and

matchmaking functions traditionally provided by physical events.




